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Let’'s Talk About the Generations

1. How they’ve been shaped
2. Communications Preferences
3. Benefits Knowledge
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2017 Generations in Workforce

1. Baby Boomers
2. Gen Xers
3. Millennials
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BY THE NUMBERS

Millennials

BORN
1981 to 1997

AGE IN 2015
18 to 34

POP.IN 2015
75.4 million

Generation X

BORN
1965 to 1980

AGE IN 2015
35 to 50

POP. IN 2015
66 million

Baby Boomers

BORN
1946 to 1964

AGE IN 2015
51 to 69

POP. IN 2015
74.9 million

Pow Resaarch Center: Mitlennials ovartake Baby Boomers as America's largest generation; April 25, 2016.
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Baby Boomers

1946 — 1964
74.9 million strong

Second largest
generation in the US

Longer attention spans? y:
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"Pew Research Center: Millennials
overtake Baby Boomers as America’s
largest generation; April 25, 2016.
2Networking Times: How.Baby Boomers,
Gen Xers, and Millennials Respond to
Technology and Style; November 29, 2016.
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Buying Trends & Predictions

« Healthcare costs anticipated to be the largest annual expense’
« Spend $59,646 a year?

"Medicare Supplement: Where are Boomers Spending Their Money?; accessed July 13, 2017 from medicaresupplement.com.
2U.S. Department of Labor: Spending Habits by Generation; November 3, 2016.
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Spending Breakdown

Boomers spend $59,646 per year:

n % = e [ e

$18,320 $4,243 $3,286 $2,900 $1,937 $28,960 on all
on housing on groceries on entertainment . on dining out on clothing other spending

U.S. Department of Labor: Spending Habits by Generation;, November 3, 2016.
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Buying Trends & Predictions

« Healthcare costs anticipated to be the largest annual expense’
« Spend $59,646 a year?

« Largest share of disposable income?

 Travel and entertainment?

"Medicare Supplement: Where are Boomers Spending Their Money?; accessed July 13, 2017 from medicaresupplement.com.
2U.S. Department of Labor: Spending Habits by Generation; November 3, 2016.
3Fox Business: Where Baby Boomers Spend Their Money and How to Profit From It; September 13, 2016.
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1965 to 1980'
66 million®

"Pew Research Center: Millennials overtake Baby Boomers as America’s . )
largest generation; April 25, 2016. M @) St b u y| N g p ower

2US Department of Labor: Spending Habits by Generation; November 3, 2016.
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World Events on L
Fall of Berlin Wall |
Internet in the Workplace
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Buying Trends & Predictions

« Starting families
» Buying more insurance products

BenefitsPro: Why Gen X is the bullseye generation for non-medical benefits; November 19, 2015.
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Buying Trends & Predictions

* 82% Auto Insurance
 78% Homeowners or Renters Insurance

* 48% Life Insurance

V12 Data: Insurance for the Generations: Marketing to Boomers and the Millennials; accessed from v12data.com on August 11,
2017.

ESB-6306-1217



AMERICAN FIDELITY |
a differ: ninion

a different or

Buying Trends & Predictions

« Starting families’
 Buying more insurance products’
« 82% are homeowners?

« Spend $66,981 a year?

'BenefitsPro:Why Gen X is the bullseye generation for non-medical benefits; November 19, 2015.
2Dan Schawbel: 44 Of The Most Interesting Facts About Generation X; July 26, 2015.
3US Department of Labor: Spending Habits by Generation; November 3, 2016.
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Spending Breakdown

Gen Xers spend $66,981 per year:

n % e [ e

$21,954 $4,882 $3,231 $3,864 $2,442 $30,608 on all
on housing on groceries on entertainment . on dining out on clothing other spending

U.S. Department of Labor: Spending Habits by Generation; November 3, 2016.
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Buying Trends & Predictions

« Starting families’

 Buying more insurance products’
« 82% are homeowners?

« Spend $66,981 a year?

* Loyal to brands*

'BenefitsPro:Why Gen X is the bullseye generation for non-medical benefits; November 19, 2015.
2Dan Schawbel: 44 Of The Most Interesting Facts About Generation X; July 26, 2015.

3US Department of Labor: Spending Habits by Generation; November 3, 2016.

1AZ Central: Generation X Consumer Behavior; accessed August 11, 2017 from azcentral.com.
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Millennials
* 1981 to 1997

+ 75 million’ ﬂ s

* Largest generatlon1 “ o |

- By 2015, 1 in 4 had _ e
o !li

earned a bachelor
degree?

'Pew Research Center: Millennials overtake
Baby Boomers as America’s largest generation;
April 25, 2016.

2Agency Nation: How to Sell Insurance to
Millennials; September 27, 2016.
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« Computer and
Technology

« Emphasis on Child-
Rearing

* Environmental
Impact Awareness

» Social Networking

5306-1217
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Buying Trends & Predictions

« 89% increase in student borrowers
 Average student loan balance grew 77%
« Spend $47,113 a year?

TAgency Nation: How to Sell Insurance to Millennials; September 27, 2016.
2U.S. Department of Labor: Spending Habits by Generation; November 3, 2016.
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Spending Breakdown

Millennials spend $47,113 per year:

n % = e [ e

$16,505 $3,264 $2,186 $2,891 $1,708 $20,559 on all
on housing on groceries on entertainment . on dining out on clothing other spending

U.S. Department of Labor: Spending Habits by Generation; November 3, 2016.
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Buying Trends & Predictions

* 819% Auto Insurance
* 63% Homeowners or Renters Insurance

* 33% Life Insurance

V12Data: Insurance for the Generations: Marketing to Boomers and the Millennials; accessed from v12data.com on September 12, 2017.
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Millennials are the
generation most likely

Buyl ng Trends to live at home
& Pred iCtiOnS % of 25- to 35-year-olds living

in parent(s)” home

Millennials in 2016
Gen Xers in 2000 1

Late Boomers in 1990 11

Early Boomers in 1981

Silents in 1964

O
&
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Benefits Breakdown
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Medical Plan Participation

Plan Participation by Age Group When Offered at Least
One HDHP and One Traditional Plan

100%
90% 1
80% 51% 49% 44% 40% 38%
70% 1
60% 1
50% 4
40% 1
30% 4
20%
10% 1
0% +

Traditionalists Baby Boomers Generation X Milernials > 26 Mdenniagls < 26

PPO NoElection [l Other .HMO .HDHF‘

Figure 2.2 HOHP adoption rates were highest amang miennials (see Appendix Table J)

BenefitFocus: The State of Employee Benefits, Insights and Opportunities Based on Behavioral Data; April 4, 2016.
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Health Savings Account Contributions

Individual Coverage

Average HSA Contribution vs. 2016 Limit by Age Group -

Individual Coverage F a m I Iy COVG ra g e

Traditionahsts

1 Average HSA Contribution vs. 2016 Limit by Age Group -
] Family Coverage

Traditionalists $2.308
Baby Boomers $2.979
Generation X m $2.748
Employee Contribution - Employer Contribution . Gap to 2016 Limit Millennials > 26 m
Figure 4.1: The average singhe. 25-year-ok! employee is contributing onfy about 22 percent of Millennials < 26

the maximum to an HSA for 2016 (see Appendix Tabée 5),

Baby Boomers

4

Generation X

4

Millenrials > 26

4

Millennials < 26

Employee Contribution . Employer Contribution . Gap to 2016 Limat

Figure 4.2: Famuligs are missing an opportunity to save thousands in tix-free doffars for current
o future medical axpenses (see Appendix Tadle 6).

BenefitFocus: The State of Employee Benefits, Insights and Opportunities Based on Behavioral Data; April 4, 2016.
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Flexible Spending Account Contributions

Individual Coverage
Average FSA Contribution by Plan Type and Age Group - F a m I Iy Cove ra g e

Individual Coverage
$3000 Average FSA Contribution by Plan Type and Age Group -
== 0I6LIMk ——— e e e e e ———— Family Coverage
$2,500 $3,000
L) [ F L e ————— ————
$2.000 $2.500 -
$1,500 1 $2,000 1

Millennials < 26 Millennials > 26 Generation X Baby Boomers  Traditionalists $500 1

Howe [ ivo ] pro $0 -

Figure 4.3 Regavciess of age, the typveal mahvidual is cantributing fess than hal! of the maximum allowed fo Millennials < 26 Mallennqals o 26 Generation X Traditionalists
an FSA (see Appendix Table 7]
o Lolss rowe [ o [ o

Figure 4.4 Youngev familles, especially those envolled in an HDHPF, are underutibzing FSAs
(see Appendix Tabde 8).

$1,000 $1,500 -
$0 + v . ' y :

BenefitFocus: The State of Employee Benefits, Insights and Opportunities Based on Behavioral Data; April 4, 2016.
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Benefits account for up to 30% of
total employee compensation, yet
employers rarely allocate resources
to make sure their employees
understand and value the benefits
they are offered.

Help Employers Connect the Dots — 2016 LIMRA Employer Study

ESB-6306-1217
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Understanding your employee benefits.

Y Srry

Tips on Preparing for Your Why You Should Attend a
Upcoming Enrollment m Benefit Review

ngh Decjuctlble Health Plan with an HS

Triple Tax Savings

0006O0

High Deductible Health Plan with a Health Savings Account

Does your employer offer a High Deductible Health Plan? Are you worried about paying out-of-pocket costs before meeting your
deductible? If 5o, now's the time to learn more about a Health Savings Account. Selecting the right coverage for you and your
family is important, and we want to help you understand your benefit options. Learn more about HSAs

AMERICAN FIDELITY |"|

'BenefitFocus: 5 Employee Benefit Trends to Watch in 2017; December 29, 2016.
ESB-6306-1217
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EMPLOYER BENEFIT SOLUTIONS FOR YOUR INDUSTRY

Enroliment Options

We know no two employees are alike. That's why
American Fidelity Assurance Company is providing you
with multiple enroliment options. Choose which benefits
enraliment best suits you: one-on-one, either in person,
by phone, or video conferencing or online, at home or at
work. Lear more about each option below.

One-on-One: In-Person
November 27th - December 8th

The one-on-onein-person enrollment allows you to meet
indiividually with an Amesican Fidelity account manager at
your place of workto get your questions answered as well
asenrollin the benefits that best meet your needs. Visit
www americanfidelity.com/abcemployer to schedule
your appointment.

One-on-One: By Phone

November 27th - December 22nd

With the Ameican Fidelity Benefit Enroliment

Center option, you can enrollin your benefits at your
convenience Call 888-659-1531 anytime between 7 am to
7 pm CST todiscuss your options as well as enroll in your
benefits.

One-on-One: Video Conference

December 18 - December 22nd

Much fike the one-on-one in-person enroliment, you

can meetindividually with an American Fidelity account
manager. However instead of meting in-pesson, you
will meet face to face via video conference. Your account
manager will send you a GoToMeeting link once you have
signed up for your appointment.

2Employee Benefit News: How four employers are getting benefits communications right; May 25, 2017.

ABC Employer Benefits Enroliment
November 27th - December 22nd

Self-Enrollment: Online

November 27th - December 22nd

Through AFenroll®, you can enroll through our secure
that ible from ' browser.

Thesite al jonal benefit

preparation videos to answer any questions you may
have.To getstarted on your online enrollment, follow the
instructions on the back of this flyer

Self-Enrollment: Kiosk

November 27th - November 28th

After attending a scheduled group meeting, iPads will be
available to navigate through an online seif-enrollment.
An American Fidslity account manager will be available
to answer specific questions related to your available
benefits or the enrollment process

Group Meetings

Educational meetings are designed to save you
time by leaming about your options in a group
setting. During the educational meatings all
available benefits will be reviewed and you

will have the ability to ask any questions you
may have. Directly following the meeting, you
may enrollin your benefits with the optians
provided or you can take the information home
to discuss with your family before making your
final choices. You may attend a group meeting
o matter your preferred enrollment method.
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Different Communication Preferences

- Baby Boomers —
Face to Face

Society for Human Resource Management: Millennials in the Dark About Their Benefits; January 14, 2016.
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Different Communication Preferences

- Baby Boomers —
Face to Face'

» Gen Xers —
Multiple Channels?

'Society for Human Resource Management: Millennials in the Dark About Their Benefits; January 14, 2016.
2AZ Central: Generation X Consumer Behavior; accessed August 11, 2017 from azcentral.com.
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Different Communication Preferences

- Baby Boomers —
Face to Face

» Gen Xers —
Multiple Channels?

* Millennials —
Go Digital®

'Society for Human Resource Management: Millennials in the Dark About Their Benefits; January 14, 2016.
2AZ Central: Generation X Consumer Behavior; accessed August 11, 2017 from azcentral.com.
3Forbes: Phone Calls, Texts or Email? Here's How Millennials Prefer To Communicate; May 11, 2017
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Millennial Preferences

“Spreading communication out all year and
using modern — and brief — formats like blogs
and videos will improve the effectiveness of
communications.”

-Jennifer Benz
Founder and CEO Benz Communications

Society for Human Resource Management: Millennials in the Dark About Their Benefits; January 14, 2016.
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Communication Preferences

By Specific Method Traditional Methods vs. Digital

Oriine Chat [ 15%
Web seif service l 3% B Troditional Methocs g
Te J 3% B Cicitat Miethos

Other || 2%

Mobile App || 2%
Socel Media | 2%
Letter | 1%

0% 23% 30% 73% 100% o 3% 0% 7% 100%

The Northridge Group: State of Customer Service Experience 2016; August 2016.
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Ease of Contacting a Company by Channel

ESB-6306-1217

Phone 56%

Ermaul

Online Chat S50%

39%

Web self service

Mobile App

—
-
% 25%

0% 73%

The Northridge Group: State of Customer Service Experience 2016; August 2016.

100%
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LIMRA: 2016 Employer Study; Help Employers Connect th
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